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Background

» So-called “smart” vapes are e-cigarettes with digital displays. “Smart” vape features can include animations, builtin games, reward

systems for vaping such as points and rankings, touchscreens, customizable photo wallpapers and Bluetooth connectivity to phone
messaging and social media apps.’

+ "Smart” vapes intersect nicotine addiction with two potentially addicting behaviors—screen use and gaming." Like all vapes, “smart”
vapes may also contain high nicotine concentration and a large volume of nicotine liquid.

* No e-cigarette or other tobacco product is safe — including "smart" vapes.

» The five top-selling e-cigarette brands in the U.S. are also the five most used brands among youth and young adults who use e-
cigarettes: Vuse, JUUL, Geek Bar, Breeze Smoke and Raz.2 Of these, Geek Bar and Raz offer “smart” vape products.

» This snapshot features data from the nationally-representative Tobacco Epidemic Evaluation Network (TEEN+) Study, including 2,473
youth (13-17 years of age) and 7,564 young adults (18-27 years of age), fielded February—June 2025.

Key Takeaways

*  More than one-third of youth and young adults who vape report using a "smart”
vape in the past 30 days.

* Youth and young adults report a variety of “smart” features, most commonly
indicators such as those for device settings (including battery life, wattage,
resistance, voltage or power mode), puff counts and e-liquid levels.

No e-cigarette or other tobacco .
product is safe —
including "smart" vapes.

The two most commonly used vape brands with “smart” features reported among
youth and young adults who use “smart” vapes are Geek Bar and Raz.

More Than One-Third of Youth and Young Adults Who Use E-Cigarettes
Report Using a “Smart” Vape in the Past Month

Current (Past 30-Day) “Smart” Vape Use
Among Youth and Young Adults Who Currently Used E-Cigarettes
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During the survey, respondents were asked: ““Smart” vapes are e-cigarettes that have features such as built-in screens, wireless

connectivity to smart phones, and customizable settings. In the past 30 days, have you used a “smart” vape, such as RAZ 9000, Geek Bar
Pulse, or Rama?”

Overall, more than one-third (37.3%) of youth and young adults who reported past 30-day use of e-cigarettes indicated that they had used
a “smart” vape in the past 30 days, including two-in-five (42.9%) youth (13—17 years) and one-in-three (36.3%) young adults (18-27 years).

Note: 95% Cls for youth and young adults overlap for all indicators presented.
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Youth and Young Adults Report Their E-Cigarettes Have a Variety of
“Smart” Vape Features

“Smart” Vape Device Features in Past 30 Days
Among Youth and Young Adults Who Currently Used “Smart” Vapes, By Age
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Youth and young adults who reported past 30-day use of “smart” vapes were asked which features the device offered, not necessarily
which features they used. Indicators (device settings, e-liquid levels and puffs consumed) were notable. Specifically, indicators for device
settings (including battery life, wattage, resistance, voltage or power mode) were the most commonly reported features (69.7% of youth
and 68.8% of young adults). About one-in-four (26.4%) youth and one-in-eight (13.5%) young adults reported the “smart” vapes they used
included games.

*Note: Due to small sample size, estimates for wallpaper are not presented for youth.

The Two Most Commonly Used Brands Reported Among Youth and Young
Adults Who Use “Smart” Vapes Are Geek Bar and Raz

“Smart” Vape Brands Used in Past 30 Days
Among Youth and Young Adults Who Currently Used “Smart” Vapes, By Age
(select all that apply)
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Youth and young adults who reported current use of e-cigarettes were asked about brands they had used in the past 30 days. Among
youth and young adults who reported “smart” vape use, four-in-five (81.7%) youth and three-in-five (61.4%) young adults reported use of
Geek Bar. One-in-five (21.5%) youth and nearly one-in-four (23.5%) young adults reported past-month use of Raz. Young adults also
indicated use of Lost Mary (7.2%), Juicy Bar (6.3%) and Mr. Fog (4.5%), included in the "some other brand that offers smart vapes"
category above.

Note: A total of 23 brands appeared in the survey related to past 30-day e-cigarette brand use, and of those, 17 were found to market at least some products with “smart” vape features. Not
all of the products sold by the identified brands would necessarily be classified as “smart” vapes.
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TEEN+ Methods and Notes

The Tobacco Epidemic Evaluation Network (TEEN+) Study is a nationally-representative, address-based, longitudinal cohort of youth and
young adults fielded semiannually since July 2022. TEEN+ enables the collection of timely estimates to evaluate behavior and
perceptions of tobacco products among youth and young adults in the context of a rapidly changing policy and product landscape.
Sampling design allows for the calculation of nationally representative estimates.

Additional information about the TEEN+ Design is available here.
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