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Monitoring Sales: Nicotine Pouch Trends
This report highlights trends from February 2020 to August 2025.

What's the Bottom Line?

* Nicotine pouches contain a powder made of nicotine, flavorings and other ingredients. The powder dissolves in the mouth,
and nicotine is absorbed through the gums and lining of the mouth. Nicotine is an addictive chemical that is especially
dangerous for youth, young adults and pregnant women.

*  Nicotine pouch sales in the United States are rapidly increasing, particularly since 2023.

*  Very few nicotine pouches sold in the United States are tobacco-flavored. Most are mint-flavored.

« Nicotine pouch sales in states that restrict the sale of flavored nicotine pouches are dominated by 1) products marketed as
smooth/original but likely contain sweeteners, and 2) products which provide a cooling sensation and contain sweeteners.’2

Key Findings
Total monthly nicotine pouch sales increased by 250.8%
between January 2023 and August 2025.

Few nicotine pouches sold in the United States are tobacco-
flavored. As of August 2025, mint flavor accounts for 60.5%
of sales, followed by other flavors (e.g., fruits, candy, drinks)
at 23.6% and flavors marketed as smooth/original at 10.5%.

Background
« No tobacco product is safe, including nicotine pouches.?

* In 2024, 1.8% of U.S. middle and high school students
(480,000 youth) currently used nicotine pouches.* Data from
the TEEN+ Study suggest current use of nicotine pouches by
youth and young adults increased nearly fourfold between
July—October 2022 and February—June 2025, to 3.5%.°

» Nicotine pouches were the second most commonly used
tobacco product among youth in 2024, behind e-cigarettes.*

In Massachusetts, nicotine pouch sales are dominated by
products marketed as smooth/original, which likely contain
sweeteners, and by products which provide a cooling
sensation and contain sweeteners. In California, which now
prohibits the sale of products with a distinguishable
cooling sensation, nicotine pouch sales are dominated by
products marketed as smooth/original. In states without

« Two states, California and Massachusetts, prohibit the sale of
most tobacco products with flavors (other than tobacco
flavor), including nicotine pouches.

« States with flavor restrictions on nicotine pouches have a

vastly different mix of flavors sold compared to states
without flavor restrictions on nicotine pouches.

On January 16, 2025, FDA announced the authorization of 20

sales restrictions on flavored nicotine pouches, mint and all
other flavors (e.g., fruits, candy, drinks) are the most
commonly sold flavors.

flavored Zyn products, including Zyn Chill and Zyn Smooth,
which FDA determined have a characterizing flavor.®
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Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently
Together our impact is greater
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meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to
continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation.
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Figure 1. Total Nicotine Pouch Dollar Sales, by Flavor, United States
M Tobacco M Menthol Mint [ Clear/Other Cooling** [ Original/Smooth** All Other Flavors** M Unknown
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods
**Clear/Other Cooling includes products with flavor names such as clear, clear ice or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/Smooth includes products with flavor names such as smooth or original
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac or other cocktails), candy/desserts/other sweets or some other flavor

Trends of Nicotine Pouch Dollar Sales by Flavor from 1/29/2023 to 8/10/2025

Total nicotine pouch dollar sales increased from $145.5 million to $510.5 million (+250.8%).

Clear/other cooling-flavored nicotine pouch dollar sales increased from $12.5

Tobacco-flavored nicotine pouch dollar sales increased from $1.5 thousand to
million to $19.8 million (+58.7%); dollar share decreased from 8.6% t0 3.9%.

$699.0 thousand (+47.2k%); dollar share increased from 0.0% to 0.1%.

Menthol-flavored nicotine pouch dollar sales increased from $1.9 million to Original/Smooth nicotine pouch dollar sales increased from $11.1 million to

$6.0 million (+212.3%); dollar share decreased from 1.3% to 1.2%.

Mint-flavored nicotine pouch dollar sales increased from $87.4 million to
$308.9 million (+253.5%); dollar share increased from 60.0% to 60.5%.

Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently
meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to
continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation.

$53.8 million (+386.5%); dollar share increased from 7.6% to 10.5%.

All other-flavored nicotine pouch dollar sales increased from $32.7 million to
$120.5 million dollars (+268.6%); dollar share increased from 22.5% to 23.6%.
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Figure 2. Total Nicotine Pouch Dollar Sales, by Flavor, California
B Tobacco M Menthol Mint M Clear/Other Cooling** M Original/Smooth** [ All Other Flavors** B Unknown
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods.
**Clear/Other Cooling includes products with flavor names such as clear, clear ice or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/Smooth includes products with flavor names such as smooth or original
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac or other cocktails), candy/desserts/other sweets or some other flavor.

Trends of Nicotine Pouch Dollar Sales by Flavor from 12/4/2022 to 8/10/2025, Following California’s Flavored Tobacco Sales Restriction
Total nicotine pouch dollar sales increased from $15.5 million to $37.3 million (+140.7%).
In November 2024, California’s Department of Justice notified certain manufacturers that Mint-flavored nicotine pouch dollar sales decreased from $7.9 million to $2.3
changes to California’s flavored tobacco law clarified that their products with cooling million (-71.0%); dollar share decreased from 51.3% to 6.2%.
sensations were prohibited, beginning January 1, 2025. From December 2024 to August
2025, clear/other cooling flavored nicotine pouch sales decreased 97.8% ($17.4 million to Clear/other cooling-flavored nicotine pouch dollar sales decreased from $2.1

$0.4 million), while flavor increased 150.0% ($13.1 million to $32.8 million). § mjjjion to $388.4 thousand (-81.1%); dollar share decreased from 13.3% to 1.0%.
Between 12/4/2022 and 8/10/2025, monthly nicotine pouch dollar sales increased by 140.7%
(815.5 to $37.3 million dollars), which was lower than the Total U.S. increase (+262.3%). Original/Smooth nicotine pouch dollar sales increased from $2.1 million to

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $469.2 thousand; dollar | $32.8 million (+1,493.0%); dollar share increased from 13.3% to 88.0%.
share increased from 0.0% to 1.3%.

All other-flavored nicotine pouch dollar sales decreased from $3.2 million to
I Menthol-flavored nicotine pouch dollar sales decreased from $278.7 thousand to $26.7 $913.0 thousand (-71.0%); dollar share decreased from 20.3% to 2.4%.
thousand (-90.4%); dollar share decreased from 1.8% to 0.1%.
se H
Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently TCDLIC FOU n(LjatloLn
ogether our impact is greater

meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to
continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation.
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Figure 3. Total Nicotine Pouch Dollar Sales, by Flavor, Massachusetts
W Tobacco M Menthol Mint B Clear/Other Cooling** M Original/Smooth** [ All Other Flavors** Il Unknown
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods.
**Clear/Other Cooling includes products with flavor names such as clear, clear ice or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/Smooth includes products with flavor names such as smooth or original
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac or other cocktails), candy/desserts/other sweets or some other flavor.

Trends of Nicotine Pouch Dollar Sales by Flavor from 1/29/2023 to 8/10/2025

Total nicotine pouch dollar sales increased from $3.4 million to $11.3 million (+232.5%).

Tobacco-flavored nicotine pouch dollar sales increased from $0to $119.7 Clear/other cooling-flavored nicotine pouch dollar sales increased from $2.7
thousand; dollar share increased from 0.0% to 1.1%. million to $6.0 million (+122.8%); dollar share decreased from 79.3% to 53.1%.
Menthol-flavored nicotine pouch dollar sales increased from $0.4 thousand to Original/Smooth nicotine pouch dollar sales increased from $667.0 thousand
$12.7 thousand (+2,905.4%); dollar share increased from 0.0% to 0.1%. to $2.5 million (+273.9%); dollar share increased from 19.7% to 22.1%.
Mint-flavored nicotine pouch dollar sales increased from $26.9 thousand to All other-flavored nicotine pouch dollar sales increased from $7.3 thousand to
$2.0 million (+7,212.6%); dollar share increased from 0.8% to 17.4%. $625.6 thousand (+8,458.6%); dollar share increased from 0.2% to 5.5%.

Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently .
meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to °e CDC FOU ndat|0n
continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation. Together our impact is greater
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Figure 4. Total Nicotine Pouch Dollar Sales, by Flavor, New York
B Tobacco M Menthol Mint M Clear/Other Cooling** M Original/Smooth** [ All Other Flavors** B Unknown

$35M

1/16/2025: FDA announced the
S30M authorization of 20 flavored Zyn products, B
including Zyn Chill and Zyn Smooth, which m

FDA determined have a characterizing

$25M flavor. -
$20M Em .l.l
$15M EEg III
||
" ] |
|
$10M — -
||
— ____----
$5M THIITTEHL L
SOM _________________________ 2 5 i R R R R R R R YRR R ER B
OO0 0O00O0O0O0O0O O rrrrrrrrrrrer AN NANNANNNANANANANNNDOONONONDOMMOMOONOMOMOISTITTITITITTITTITIITITITOODLOOWOLWLW LW
(S RSN N N N N N N N\ NN N N\ Na M Nal N Na  Na Na Nal Na Ne Neal N N N o o Na Na N o Na e N o Na Na Na N e o\ Na N o Na No No Na No N o Na Ne\ N o\ Nal e  Na\ N\ NoN No\ NN No  No\ No No  Na\ Na Na o Na No\ Na No  Na\ Na\ Na\]
[olelololololololololololololololololololeoleleoleololeleolololeoleolololeolololeolololeololololeololeolololeoleleololeoleolololeololeolelololeolololoNoNolololoNol o]
AN N N AN N N A N N N N A A N A N A N AN A N A N A N N A N N S N A A A A A A A N A N A N N A N A AN A N N N N A N A R S A AN A N N A N A R A N N A N A AN N A AN AN AN AN A
R e e N N N S NN N NN S NN S S NN S S S S N N NN N S S S N N N N N N N N S N N S N NN
NrOOUTrr O OUMNMr O OMe—OOLMOOLANONLANONNTSNONS OO TrOVOMNECOOMNMOOLMNMr IO T OTTODOMNMEOONOMMO OO MO
SN ANANNrrre S S SoOANANANNNrmr S S SO AN ANANNrrr e S S S SAANANNNrrrr e S S SO AN ANANNrr s S S S SANANNANNT
[ N e R N N R e o R e N N s s R e N N R N =k o e N T e e e T =l o N N e R = o N e e e
NMITOHOONOOO — +— FTANOSTODONOOO ™ +— FANOSTODONOO — — — FANNTITOLONOOATT AN AN O ON e NEANMO SO ON 00
- - - -
2020 2021 2022 2023 2024 2025

*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods.
**Clear/Other Cooling includes products with flavor names such as clear, clear ice or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/Smooth includes products with flavor names such as smooth or original
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac or other cocktails), candy/desserts/other sweets or some other flavor.

Trends of Nicotine Pouch Dollar Sales by Flavor from 1/29/2023 to 8/10/2025

Total nicotine pouch dollar sales increased from $7.3 million to $28.5 million (+288.3%).

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $0.8 Clear/other cooling-flavored nicotine pouch dollar sales increased from $263.3
thousand; dollar share remained 0.0%. thousand to $1.3 million (+407.8%); dollar share increased from 3.6% to 4.7%.
Menthol-flavored nicotine pouch dollar sales increased from $160.4 thousand Original/Smooth nicotine pouch dollar sales increased from $212.5 thousand
to $418.2 thousand (+160.6%); dollar share decreased from 2.2% to 1.5%. to $1.3 million (+517.1%); dollar share increased from 2.9% to 4.6%.
Mint-flavored nicotine pouch dollar sales increased from $5.0 million to $18.7 All other-flavored nicotine pouch dollar sales increased from $1.7 million to
million (+277.2%); dollar share decreased from 67.5% to 65.6%. $6.7 million (+284.4%); dollar share decreased from 23.8% to 23.6%.
Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently _ .
meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to HH CDC rou ndat|0n

continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation. Together our impact is greater
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Figure 5. Total Nicotine Pouch Dollar Sales, by Flavor, Rhode Island

B Tobacco M Menthol Mint M Clear/Other Cooling** M Original/Smooth** [ All Other Flavors** B Unknown
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods.
**Clear/Other Cooling includes products with flavor names such as clear, clear ice or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/Smooth includes products with flavor names such as smooth or original
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac or other cocktails), candy/desserts/other sweets or some other flavor.

Trends of Nicotine Pouch Dollar Sales by Flavor from 1/29/2023 to 8/10/2025

Total nicotine pouch dollar sales increased from $522.9 thousand to $2.3 million (+330.8%).

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $78; dollar
share remained 0.0%.

Menthol-flavored nicotine pouch dollar sales increased from $16.0 thousand
to $27.6 thousand (+72.4%); dollar share decreased from 3.1% to 1.2%.

Mint-flavored nicotine pouch dollar sales increased from $356.4 thousand to
$1.5 million (+311.5%); dollar share decreased from 68.2% to 65.1%.

Retail sales data are based on custom research by the CDC Foundation using Circana retail POS (Multi-Outlet and Convenience). According to Circana, new product coding is managed to consistently
meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales to
continually comply with capturing at least 95.5% of total dollar sales in each period. Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation.

Clear/other cooling-flavored nicotine pouch dollar sales increased from $30.2
thousand to $124.9 thousand (+313.7%); dollar share decreased from 5.8% to 5.5%.

Original/Smooth nicotine pouch dollar sales increased from $12.6 thousand to
$90.4 thousand (+617.7%); dollar share increased from 2.4% to 4.0%.

All other-flavored nicotine pouch dollar sales increased from $107.7 thousand
to $542.7 thousand (+403.9%); dollar share increased from 20.6% to 24.1%.
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