
Monitoring Sales: Nicotine Pouch Trends
This report highlights trends from February 2019 to September 2024. 

What’s the Bottom Line? 
• Nicotine pouches contain a powder made of nicotine, flavorings, and other ingredients. The powder

dissolves in the mouth, and nicotine is absorbed through the gums and lining of the mouth. Nicotine is
an addictive chemical that is especially dangerous for youth, young adults, and pregnant people.

• Nicotine pouch sales in the United States are rapidly increasing. Surges occurred during 2023 and 2024.
• Nearly all nicotine pouches sold in the United States are non-tobacco flavored. Most are mint-flavored.
• States with flavor bans have seen slower increases in nicotine pouch sales. States with flavor

restrictions are dominated by products marketed as smooth/original but likely contain sweeteners and
products which provide a cooling sensation and contain sweeteners without a characterizing flavor.1,2

Data Brief | September 2024

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience). Financial support was provided by Bloomberg Philanthropies through a grant to the CDC Foundation. According to Circana, new product coding is managed 
to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Background
• No tobacco product is safe, including nicotine

pouches.3

• In 2024, 1.8% of middle and high school
students (480,000 youth) used nicotine
pouches in the past month.4 Pouch use
increased by more than 60% between 2022
and 2024 among U.S. middle and high school
students.5

• Nicotine pouches were the second most
commonly used tobacco product among
youth in 2024, behind e-cigarettes.

• Two states, California and Massachusetts,
prohibit the sale of flavored tobacco
products, including nicotine pouches.

Key Findings
• Nicotine pouch sales increased by 183.7% between

September 2022 and September 2024. The
increase between 2022-2024 was larger than
earlier increases.

• Most nicotine pouches sold in the United States are
non-tobacco flavored. As of September 2024, mint
flavor accounts for 59.2% of sales, followed by
other flavors (e.g., fruits, candy, drinks) at 23.6%,
and flavors marketed as clear/uncharacterized but
which provide a cooling sensation at 8.2%.

• California experienced a 94.2% increase in nicotine
pouch sales between September 2022 and
September 2024, compared to 241.3% in New York
and 267.2% in Rhode Island.
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Figure 1. Total Nicotine Pouch Dollar Sales, by Flavor, United States
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Trends of Pouch Dollar Sales by Flavor from 9/11/2022 to 09/08/2024

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $325.3 
thousand; unit share increased from 0% to 0.1%.

Menthol-flavored nicotine pouch dollar sales increased from $1.9 million to $8.5 
million (+348.3%); unit share increased from 1.5% to 2.3%.

*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods. Total number of pouches sold calculated based on information provided in scanner data and represents individual pouches sold within a can. 
**Clear/Other Cooling include products with flavor names such as clear, clear ice, or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/smooth includes products with flavor names such as smooth or original 
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac, or other cocktails), candy/desserts/other sweets, or some other flavor. 

Mint-flavored nicotine pouch dollar sales increased from $82.1 million to $ 
216.2 million (+163.5%); unit share decreased from 63.8% to 59.2%.
All other-flavored nicotine pouch dollar sales increased from $ 30.7 million to 
$86.3 million dollars (+181.2%); unit share decreased from 23.9% to 23.6%.
Clear/other cooling-flavored nicotine pouch dollar sales increased from $7.4 
million to $29.8 million (+303.9%); unit share increased from 5.7% to 8.2%.

Total nicotine pouch dollar sales increased from $128.7 million to $365.0 
million (+183.7%).

Menthol Mint Tobacco Clear/Other Cooling** Unknown

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience).. Financial support was provided by Bloomberg Philanthropies through a 
grant to the CDC Foundation. According to Circana, new product coding is managed to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given 
time. Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Original/Smooth**

Original/Smooth nicotine pouch dollar sales increased from $6.6 million to 
$23.6 million (+257.6%); unit share increased from 5.1% to 6.5%.

All Other Flavors**
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Figure 2. Total Nicotine Pouch Dollar Sales, by Flavor, California
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Trends of Pouch Dollar Sales by Flavor from 9/11/2022 to 09/08/2024

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $231.3 
thousand; unit share increased from 0% to 0.8%.

Menthol-flavored nicotine pouch dollar sales decreased from $265.2 thousand 
to $39.5 thousand (-85.1%); unit share decreased from 1.8% to 0.1%.

Mint-flavored nicotine pouch dollar sales decreased from $7.7 million to $2.2 
million (-71.6%); unit share decreased from 52.8% to 7.3%.
All other-flavored nicotine pouch dollar sales decreased from $2.9 million to 
$841.9 thousand (-71.1%); unit share decreased from 20.0% to 2.8%.
Clear/other cooling-flavored nicotine pouch dollar sales increased from $1.9 
million to $15.3 million (+724.3%); unit share increased from 12.8% to 51.0%.

Total nicotine pouch dollar sales increased from $14.6 million to $30.1 million 
(+106.4%).

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience). Financial support was provided by Bloomberg Philanthropies through a grant 
to the CDC Foundation. According to Circana, new product coding is managed to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. 
Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Original/Smooth nicotine pouch dollar sales increased from $1.8 million to 
$11.3 million (+516.6%); unit share increased from 12.6% to 37.6%.

12/21/2022: California’s 
statewide law prohibiting 
sales of most flavored 
tobacco products, 
including e-cigarettes, 
becomes effective

Menthol Mint Tobacco Clear/Other Cooling** UnknownOriginal/Smooth** All Other Flavors**

*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods. Total number of pouches sold calculated based on information provided in scanner data and represents individual pouches sold within a can. 
**Clear/Other Cooling include products with flavor names such as clear, clear ice, or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/smooth includes products with flavor names such as smooth or original 
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac, or other cocktails), candy/desserts/other sweets, or some other flavor. 



Figure 3. Total Nicotine Pouch Dollar Sales, by Flavor, Massachusetts
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Trends of Pouch Dollar Sales by Flavor from 9/11/2022 to 09/08/2024

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $65.4 
thousand; unit share increased from 0% to 0.8%.

Menthol-flavored nicotine pouch dollar sales increased from $0.3 thousand to 
$2.8 thousand (+986.9%); unit share increased from 0.01% to 0.03%.

Mint-flavored nicotine pouch dollar sales increased from $21.8 thousand to 
$1.9 million (+8430.2%); unit share increased from 0.8% to 21.7%.
All other-flavored nicotine pouch dollar sales increased from $7.0 thousand to 
$589.0 thousand (+8329.3%); unit share increased from 0.2% to 6.9%.
Clear/other cooling-flavored nicotine pouch dollar sales increased from $2.2 
million to $4.1 million (+86.6%); unit share decreased from 76.2% to 47.2%.

Total nicotine pouch dollar sales increased from $2.9 million to $8.6 million 
(+201.1%).

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience).. Financial support was provided by Bloomberg Philanthropies through a 
grant to the CDC Foundation. According to Circana, new product coding is managed to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given 
time. Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Original/Smooth nicotine pouch dollar sales increased from $650.2 thousand to 
$2.0 million (+202.3%); unit share increased from 22.8% to 22.9%.

06/2020: Prohibits sale of all 
flavored tobacco products 
except in smoking bars. E-
cigarettes taxed at rate of 
75% of wholesale price. 

Menthol Mint Tobacco Clear/Other Cooling** UnknownOriginal/Smooth** All Other Flavors**
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods. Total number of pouches sold calculated based on information provided in scanner data and represents individual pouches sold within a can. 
**Clear/Other Cooling include products with flavor names such as clear, clear ice, or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/smooth includes products with flavor names such as smooth or original 
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac, or other cocktails), candy/desserts/other sweets, or some other flavor. 



Figure 4. Total Nicotine Pouch Dollar Sales, by Flavor, New York
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Trends of Pouch Dollar Sales by Flavor from 9/11/2022 to 09/08/2024

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $60; unit 
share remained 0%.

Menthol-flavored nicotine pouch dollar sales increased from $108.9 thousand 
to $481.4 thousand (+341.9%); unit share increased from 1.8% to 2.3%.

Mint-flavored nicotine pouch dollar sales increased from $4.3 million to $13.2 
million (+203.5%); unit share decreased from 70.4% to 62.6%.
All other-flavored nicotine pouch dollar sales increased from $1.4 million to 
$5.2 million (+275.7%); unit share increased from 22.5% to 24.8%.
Clear/other cooling-flavored nicotine pouch dollar sales increased from $186.0 
thousand to $1.2 million (+531.4%); unit share increased from 3.0% to 5.6%.

Total nicotine pouch dollar sales increased from $6.2 million to $21.0 million 
(+241.3%).

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience). Financial support was provided by Bloomberg Philanthropies through a grant 
to the CDC Foundation. According to Circana, new product coding is managed to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. 
Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Original/Smooth nicotine pouch dollar sales increased from $141.1 thousand to 
$994.1 thousand (+604.6%); unit share increased from 2.3% to 4.7%.

Menthol Mint Tobacco Clear/Other Cooling** UnknownOriginal/Smooth** All Other Flavors**
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods. Total number of pouches sold calculated based on information provided in scanner data and represents individual pouches sold within a can. 
**Clear/Other Cooling include products with flavor names such as clear, clear ice, or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/smooth includes products with flavor names such as smooth or original 
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac, or other cocktails), candy/desserts/other sweets, or some other flavor. 
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Trends of Pouch Dollar Sales by Flavor from 9/11/2022 to 09/08/2024

Tobacco-flavored nicotine pouch dollar sales increased from $0 to $0.2 
thousand; unit share increased from 0% to 0.01%.

Menthol-flavored nicotine pouch dollar sales increased from $11.9 thousand to 
$73.0 thousand (+511.7%); unit share increased from 2.9% to 4.8%.

Mint-flavored nicotine pouch dollar sales increased from $284.8 thousand to 
$993.1 thousand (+248.6%); unit share decreased from 68.1% to 64.7%.
All other-flavored nicotine pouch dollar sales increased from $83.8 thousand to 
$340.6 thousand (+306.4%); unit share increased from 20.0% to 22.2%.
Clear/other cooling-flavored nicotine pouch dollar sales increased from $23.2 
thousand to $71.4 thousand (+208.1%); unit share decreased from 5.5% to 4.7%.

Total nicotine pouch dollar sales increased from $418.0 thousand to $1.5 
million (+267.2%).

Retail sales data are based on custom research by CDC Foundation using Circana retail POS (Multi-Outlet + Convenience). Financial support was provided by Bloomberg Philanthropies through a grant 
to the CDC Foundation. According to Circana, new product coding is managed to consistently meet or exceed releasing products that cover a minimum of 95.5% of total dollar sales at any given time. 
Coding and releasing of new products are prioritized based on significance of dollar sales in order to continually comply with capturing
at least 95.5% of total dollar sales in each period.

Original/Smooth nicotine pouch dollar sales increased from $14.2 thousand to 
$56.4 thousand (+296.4%); unit share increased from 3.4% to 3.7%.
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*Sales data do not reflect sales from vape shops or online retailers; dates represent end of 4-week periods. Total number of pouches sold calculated based on information provided in scanner data and represents individual pouches sold within a can. 
**Clear/Other Cooling include products with flavor names such as clear, clear ice, or unflavored, which likely contain non-menthol synthetic cooling agents (e.g., Zyn Chill, Oeo Clear). Original/smooth includes products with flavor names such as smooth or original 
which likely contain artificial sweeteners (e.g. Zyn Smooth, On! Original, Zyn Original). All Other Flavors category includes fruit, clove/spice, chocolate, alcoholic drink (such as wine, cognac, or other cocktails), candy/desserts/other sweets, or some other flavor. 
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